Appendix 2: Student interview summary
The interviewees recalled some contact with French in primary education, mostly focused on some vocabulary on topics such as numbers, colours and greetings. Interviewees would have wanted more input at this level.
French was often seen as being forced upon learners in S1, with no other languages available. However, in S3, when the time comes to make a choice, Spanish or any other language were not perceived as competitors to French. 
The teacher seems to have a great impact on the students’ experiences. Interviewees carried out their French studies often because of how engaging their teachers were, but also highlighted that lack of this engagement led to a more mixed experience. The same is likely to be said about any other school subject but seemed particularly salient in these interviews. 
They would have liked more speaking practice, even at an early stage. They felt that they worked on vocabulary lists and isolated words rather than developing autonomy in language. 
They mentioned that when their peers dropped French, it was mostly because they found it ‘boring’ and ‘repetitive’, notably in the topics covered. They also mentioned the influence of their peers: if someone drops out, their friends are likely to drop out too. Unlike the interviewees who had a personal connection with French through trips or family, those who dropped out did not have any affinity and felt that it would not be useful to them going forward.  One interviewee mentioned that learning French was seen as less useful than Spanish or Chinese in their school (although the school did not offer these two languages). The column structure at choice time was not perceived as a barrier to pursuing their French studies beyond S2. 
According to the interviewees, some schools promote French (and languages) as much as any other subjects. In Larbert HS, there is even a School of Languages (like a Music School or a Sports School) that seems an excellent model for retention, with more learning hours offered. 
Covid impacted the interviewees’ experience, but when a trip to France or Belgium was offered, it was seen as an excellent motivational factor. They highlighted that the presence of a language assistant also helped greatly for speaking practice and exposure to a more idiomatic French.
They all liked watching films in French and any other exposure to culture. Overall, the interviewees valued the cultural input and would have enjoyed more of it, even at an early stage (S1 to S3), going beyond stereotypical representations of food and fashion. Interviewees enjoyed hearing about different francophone countries and being exposed to a variety of accents whenever they had the opportunity.
